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1 Introduction 

1.1 Background 

The Charity Commission is the independent regulator of charities in England and 
Wales. Its aim is to provide the best possible regulation of charities in England and 
Wales in order to increase charities' effectiveness and public confidence and trust.  

This report summarises the results of the independent survey of mosques 
commissioned by the Charity Commission. The survey was commissioned to further 
the Commission’s understanding of mosques within communities and to help inform 
how the Commission can continue to support and advise this developing and growing 
part of the charitable sector.  

Faith-based charities represent a significant proportion of the total number of 
registered charities in England and Wales and, over the past few years, the Charity 
Commission has built up its knowledge of these charities and their work.  More 
recently, the Commission has established a Faith and Social Cohesion Unit to take 
this work a stage further.    

The main aims of the Faith and Social Cohesion Unit are to: 

 Engage with faith communities to identify and support organisations that could be 
but are not currently registered with the Commission; 

 Assist faith-based charities to improve their standards of governance and 
accountability and thereby increase their effectiveness; 

 Work collaboratively to achieve and promote well-run and effectively regulated 
faith-based charities; 

 Improve the Commission’s and society’s understanding of faith-based charities. 

The Unit’s initial focus is working with Muslim charities to achieve the objectives set 
out above, and it is the need to explore, evaluate and fully understand the nature of 
Muslim charities that forms the basis of this research project. 

1.2 Objectives 

The main objective of the study is to provide baseline information on mosques to help 
evaluate the effectiveness of the Unit’s work, and help promote a better understanding 
about the range and role of faith-based charities. 

This information covers the following areas: 

 Size and structure; 
 Activities undertaken; 
 Funding and governance; 
 Sources of advice and support; 
 Interaction with the Charity Commission. 

Details about the survey methods are included in section three of the report.  
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2 Summary of results 

This survey of mosques in England and Wales is believed to be the widest survey of 
its kind carried out to-date.  The survey results have identified a number of areas for 
further research and exploration. 

2.1 Size and structure 

The majority of the organisations surveyed (83%) have been established for over ten 
years, and a further 14% have been established for between three and ten years.  Just 
3% report being established in the last two years. 

The most common income band for the organisations surveyed is £10,001 to 
£100,000, with the average amongst those providing a response of £233,452. 

Estimates as to the number of people who regularly attend Friday prayer meetings 
span a wide range: around a quarter of respondents estimate that between 101 and 
200 attend (23%) and a similar proportion that 301 to 500 attend (24%).  The mean 
number of attendees across all organisations is 421. 

The estimated size of the congregation for Eid prayers is considerably higher, with 
over half (57%) of respondents estimating it to be over 500, and over a quarter (27%) 
estimating it to be over 1,000 people.  The mean number of attendees for Eid prayers 
is 613. 

Looking at who attends a mosque, almost all those surveyed report that their 
congregation includes men, younger people, and those aged over 60.  Half (50%) of 
those surveyed report that women form part of the congregation.   

Almost all organisations report having imams in some capacity (97%), with the majority 
having paid imams (85%), and close to half (44%) imams acting in a voluntary capacity 
(usually in addition to a paid imam). 

Over four in five (83%) have teachers, and close to three in five (58%) have language 
teachers, and in both instances the balance between paid and voluntary workers is 
relatively even.  In contrast, while around two in five organisations have youth workers 
(42%), community workers (38%), and women’s project coordinators (43%), the 
majority of these roles are held in a voluntary capacity, with less than one in ten 
organisations having these as paid roles in each instance. 

2.2 Range of activities 

Onsite worship and educational programmes for children and young people are almost 
universally delivered (94%), and fund raising for the relief of poverty and hardship and 
offsite religious services are delivered by over three quarters (82% and 78% 
respectively). Mosques also deliver a range of community resources. Activities 
delivered by the organisations surveyed include: 

 Legal advice services (20%); 
 Accommodation/housing (20%); 
 Welfare (27%); 
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 Health/healthy living (31%); 
 Activities for senior citizens (31%); 
 Imam training courses (31%). 

2.3 Funding and governance 

Respondents were asked how many people have management responsibility for their 
mosque, including the number of people that sit on the board, or the number of people 
that might be considered trustees or have a place on a management committee.  The 
majority of organisations (87%) have trustees/boards or equivalent that comprise 
between 2 and 20 people, with an overall average of 11 people.  

In terms of the make up of the trustees or equivalent, around half (52%) include people 
aged between 18 and 30, close to nine in ten (89%) include people aged between 31 
and 50, and three quarters (74%) people aged over 50.  While virtually all (99%) report 
having men as part of the trustee group, management sub committee or equivalent, 
15% report that women form a part of that group. 

Close to a third (31%) of the organisations surveyed report having a women’s 
committee, and a similar proportion report having a youth committee (33%). 

Close to nine in ten (87%) of all organisations surveyed report some form of 
fundraising, with the most common methods membership donations (57%) and fees 
from people using services (44%). 

Over nine in ten (92%) of all organisations surveyed report having building insurance, 
87% a health and safety policy, and 84% public liability insurance.  Fewer report 
having a child protection policy (71%) and CRB checks (70%) in place. 

2.4 Sources of advice and support 

The main sources of advice and support are the local authority (68%) and other 
mosques (58%), although close to half (49%) report that they would go to Charity 
Commission staff, and 44% that they would go to the Charity Commission website.  
Close to a third (31%) report that they would approach the Mosques and Imams 
National Advisory Board (MINAB) for advice and support. 

Around a third (32%) of the organisations surveyed report membership/affiliation with 
at least one of the listed organisations, with around a fifth (20%) mentioning the 
Muslim Council of Britain, and one in ten mentioning MINAB (13%) and the British 
Muslim Forum (10%). 

Overall, half (51%) of all organisations surveyed report being aware of MINAB, and 
interest in having further information about MINAB is high at 70%. 

2.5 Interaction with Charity Commission 

Around two thirds (67%) of the organisations surveyed report having contact with the 
Charity Commission at all, with close to half (46%) reporting annual contact, and 15% 
more frequent contact.  
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Of those who do report contact with the Charity Commission, over four fifths (86%) 
report their last contact as being within the last year, and of these 55% report their last 
contact as being within the last few weeks or months. 

Amongst those who have had contact with the Charity Commission, the rating of this 
contact is generally positive, with very few reporting any aspect of it as poor. 

When asked whether they could think of any advice, guidance or services that they 
feel the Charity Commission could provide to help their organisation, close to a third 
(31%) mention something, with the provision of funding/grants mentioned by close to 
one in ten (8%), and advice on funding/grants by one in twenty (5%), both aspects that 
fall outside of the Charity Commission’s remit.   
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3 Survey method 

3.1 Design of questions 

The questions for the survey were prepared in collaboration with the Faith and Social 
Cohesion Unit’s external project board, which includes representatives of Muslim 
organisations.  This was a very helpful process in refining the questions.  If the survey 
is repeated, it is suggested that this process be carried out again in order to develop 
the questions further. 

3.2 Identification of contacts 

One of the difficulties in compiling the list of contacts was the absence of a definitive 
list of mosques in England and Wales.  The Charity Commission supplied BMG with a 
list of 331 registered charities that had been identified as mosques.  BMG were also 
supplied with a list of mosques, compiled from a combination of lists and face-to face 
visits made by the Faith & Social Cohesion Unit.  In total, telephone contact details 
were identified for 1102 organisations.   

After an initial process of verification during which a number of the contacts supplied 
were identified as being out of scope, or the telephone contact was ‘unobtainable’ 716 
verified contacts were identified.  Interviews were successfully completed with 247 
mosques by telephone.  A further 8 mosques completed the survey by post. 

The interviews were carried out over a six week period in October and November 
2008, following a pilot survey carried out over two weeks in which the questions were 
tested and refined.   

The telephone survey achieved an encouraging response rate of 34% once out of 
scope contacts were excluded.  

Calls were made throughout the week during the day and in the evenings, and at the 
weekend. 
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3.3 Geographical distribution of responses 

The graph below indicates the geographical distribution of the original sample frame, 
and the distribution of responses, by Government Office Region. 

The pattern of response closely reflects the distribution of the original sample frame, 
indicating that the total sample results are a good reflection of the geographic 
distribution of mosques as identified in the original sample frame.  

Figure 1: Geographical distribution of responses 
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4 Results in detail 

4.1 Size and structure 

4.1.1 Length of establishment 

The majority of the organisations surveyed (83%) have been established for over ten 
years, and a further 14% have been established for between three and ten years.  Just 
3% report being established in the last two years. 

4.1.2 Annual income 

When asked to estimate the annual income of the organisation a quarter of the 
individuals responding (25%) report that they do not know, and one in twenty (6%) 
refuse to provide a response.  This level of ‘refusal’ is not unusual for this type of 
survey.   

The most common income band is £10,001 to £100,000, with the average amongst 
those providing a response of £233,452. 

Figure 2: (Q21) What is the estimated annual income of your mosque? (This includes 
income from sources such as membership donations, fundraising, legacies and 
trading) 

Sample base = 255 
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4.1.3 Size of regular attendance 

Estimates as to the number of people who regularly attend Friday prayer meetings 
span a wide range, as shown in the graph below.  Around a quarter estimate that 
between 101 and 200 attend (23%) and a similar proportion that 301 to 500 attend 
(24%). 

Figure 3: (Q3) How many people do you estimate regularly attend your Friday prayer 
meetings? 

Sample base = 255 

The mean number of attendees has been calculated using the mid-point of each of the 
ranges shown in the graph above, with values of 50 and 1,000 given to the lowest and 
highest categories.  On this basis the average number of attendees across all 
organisations is 421. 

This figure varies considerably by Government Office Region, length of establishment 
and income: 

 Government Office Region: North = 368, Midlands = 425, South = 464; 
 Length of establishment: up to 10 years = 313, over 10 years = 443; 
 Income: up to £10,000 = 228, £10,001 to £100,000 = 402, £100,001+ = 709. 
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4.1.4 Size of Eid attendance 

The estimated size of the congregation for Eid prayers is considerably higher, with 
over half (57%) estimating it to be over 500, and over a quarter (27%) estimating it to 
be over 1,000 people. 

Again the mean number of attendees has been calculated using the mid-point of each 
of the ranges shown in the graph below, with values of 50 and 1,000 given to the 
lowest and highest categories.  While the average number of attendees for Friday 
prayers is 421, the average for Eid prayers is 613. 

Figure 4 (Q3) How many people do you estimate regularly attend your Friday prayer 
meetings? (Q4) How many people do you estimate attend the mosque for Eid 
prayers? 

Sample base = 255 
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4.1.5 Make up of attendance 

The table below shows how the regular congregation breaks down into key 
demographic groups.  The first row of the table shows the proportion of organisations 
who report attendance by each group at all, and the second row shows the average 
number of attendees that fall within each group. 

While younger people, over 60s and men almost universally attend, women form part 
of the congregation in half (51%) of the organisations surveyed.   

Figure 5: (Q3) How many people do you estimate regularly attend your Friday prayer 
meetings? (Q6) Of all the people that regularly attend your mosque, how many, or 
what proportion would you say are…? 

 
TOTAL 

% 

Under 18 

% 

18 to 25 

% 

Over 60 

% 

Female 

% 

Male 

% 

Any 100 95 96 96 51 98 

Average 421 163 116 134 89 412 

Sample base 255 

The regular attendance of women does vary according to Government Office Region, 
and by overall size of congregation: 

 Government Office Region: women attend in 44% of organisations surveyed in 
the North, 48% in the Midlands, and 60% in the South; 

 Overall size of congregation: women attend in 44% of organisations surveyed 
who have up to 200 regular attendees, 48% with 201 to 500 attendees, and 61% 
with over 500 attendees. 
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4.1.6 Number of employees/volunteers 

The graph below shows the proportion of organisations surveyed who have individuals 
in specific roles either as employees or as volunteers, and overall. 

Almost all organisations report having imams in some capacity (97%), with the majority 
having paid imams (85%), and close to half (44%) imams acting in a voluntary capacity 
(usually in addition to a paid imam). 

Over four in five (83%) have teachers, and close to three in five (58%) have language 
teachers, and in both instances the balance between paid and voluntary workers is 
relatively even.  In contrast, while around two in five organisations have youth workers 
(42%), community workers (38%), and women’s project coordinators (43%), the 
majority of these roles are held in a voluntary capacity, with less than one in ten 
organisations having these as paid roles in each instance. 

Three in five (60%) organisations report having administration staff in some capacity, 
with a quarter (23%) having paid administration staff, and close to half (45%) having 
such staff as volunteers.  However, it should be noted that it is not possible to identify 
through this survey the extent to which such staff are full- or part-time, nor how formal 
such roles may be. 

One in ten (10%) report having individuals in other roles, and these are largely 
caretakers and cleaners. 

Figure 6: (Q7) Please tell me how many employees (i.e. paid individuals) and how 
many volunteers there are in your organisation who fulfil the following roles – % any 

Sample base = 255 

The table overleaf shows the average number of people holding each role overall, as 
employees and as volunteers.  To summarise, on average across the organisations 
surveyed there are higher numbers of teachers (mean 5.5) and community workers 
(mean 4.0), with lower numbers of women’s project coordinators (mean 1.4). 
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Figure 7: (Q7) Please tell me how many employees (i.e. paid individuals) and how 
many volunteers there are in your organisation who fulfil the following roles – results 
shown as ‘means’/averages 

 
Mean number in 

total 
Mean number of 

employees 
Mean number of 

volunteers 

Imams 3 2 1 

Teachers 6 3 3 

Language teachers 2 1 1 

Youth workers 2 <1 2 

Community 
workers 

4 <1 4 

Women’s project 
coordinators 

1 <1 1 

Administration 
staff 

3 1 2 

Other roles 1 <1 1 

Sample base 255 

The proportion of organisations that have people in paid positions increases as the 
size of the organisation increases and as income increases.  This is reflected in the 
fact that organisations in the North, which are smaller on average, are less likely to 
have paid imams (79% compared to 90% in the Midlands and 85% in the South), 
although they are equally likely to pay people to fulfil the other roles.  

4.1.7 Number of sites/buildings 

Seven in ten (70%) of the organisations surveyed provide services from one building 
or site, with a further two in ten (22%) providing services from two buildings or sites.  
Less than one in ten (8%) operate from three or more buildings/sites. 

Figure 8: (Q2) From how many buildings or sites are these services provided? 

Sample base = 255 
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The number of sites increases as the size of congregation increases, as shown in the 
table below, such that close to one in five (17%) of those with a congregation of over 
500  operate from three or more buildings/sites, as opposed to one in twenty (5%) of 
those with a congregation of up to 500. 

Figure 9: (Q2) From how many buildings or sites are these services provided? – by 
size 

 Size of regular congregation 

 
Up to 200 

% 

201 to 500 

% 

500+ 

% 

One building/site 85 67 56 

Two buildings/sites 11 27 28 

Three buildings/sites 4 1 10 

Four or more buildings/sites 1 4 7 

Sample base (84) (95) (72) 

4.1.8 Registered as Place of Worship 

Over nine in ten (92%) of the organisations surveyed report being registered as a 
Place of Worship, with this proportion rising with the size of the congregation, from 
85% of those with up to 200 regular attendees, to 99% of those with 500 or more 
regular attendees. 

4.2 Range of activities 

Respondents were asked which of a number of programmes their mosque and any 
related sites deliver. 

Onsite worship and educational programmes for children and young people are almost 
universally delivered (94%), and fund raising for the relief of poverty and hardship and 
offsite religious services are delivered by over three quarters (82% and 78% 
respectively). 

Programmes delivered by a third or fewer of the organisations surveyed include: 

 Legal advice services (20%); 
 Accommodation/housing (20%); 
 Welfare (27%); 
 Health/healthy living (31%); 
 Activities for senior citizens (31%); 
 Imam training courses (31%). 

It should be noted that it is not possible from this survey to identify the specifics of the 
services delivered, so further investigation may be required to understand fully the 
nature of these services. 
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Figure 10: (Q1) Could you tell me which of the following programmes your mosque 
and any of its related sites delivers. 

Sample base = 255 

A number of programmes are more likely to be delivered as the size of the regular 
congregation increases, as shown in the table below. 

Figure 11: (Q1) Could you tell me which of the following programmes your mosque 
and any of its related sites delivers – by size  

 Size of regular congregation 

 
Up to 200 

% 

201 to 500 

% 

500+ 

% 

Fund raising for relief of poverty and 
hardship 

75 80 93 

Offsite religious services 61 85 90 

Inter/multi-faith activities 45 65 86 

Women’s groups/activities 42 64 79 

Training programmes 35 60 74 

Other youth activities 27 33 43 

Manage charitable activities overseas 24 38 47 

Activities for senior citizens 19 34 42 

Health/healthy living programmes 19 31 44 

Welfare 17 31 36 

Legal advice services 15 14 31 

Sample base (84) (95) (72) 
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Similar differences to those described above are seen as the size of the management 
committee increases.  Similarly the proportion offering specific programmes also 
increases as income increases, although in this instance the differences are directional 
rather than statistically significant. 

Organisations that have child protection policies in place are more likely than those 
without to deliver the following programmes: 

 Training programmes (60% compared to 40% of those without child protection 
policies in place); 

 Imam training courses (37% compared to 12%). 

Organisations that have CRB checks are more likely than those without to deliver the 
following programmes: 

 Educational programmes (96% compared to 87% of those without CRB checks); 
 Inter/multi-faith activities (72% compared to 53%); 
 Women’s groups/activities (67% compared to 49%); 
 Sports and leisure activities (54% compared to 30%); 
 Imam training courses (36% compared to 21%); 
 Health/healthy living programmes (36% compared to 19%). 
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4.3 Funding and governance 

4.3.1 Management responsibility 

The graph below shows how the number of people who have management 
responsibility for their mosque, including the number of people that sit on the board, or 
the number of people that might be considered trustees or have a place on a 
management committee, of the organisations surveyed varies. 

The majority of organisations (87%) have trustees/boards or equivalent that comprise 
between 2 and 20 people, with an overall average of 11 people. 

Figure 12: (Q8) How many people have management responsibility for the mosque? 
This includes the number of people who sit on your board, or the number of people 
who might be considered trustees or have a place on a management committee. 

Sample base = 255 

The average size of the trustee board or equivalent varies somewhat but not 
significantly by the size of the congregation, from 11 for those with up to 200 regular 
attendees, 10 for those with between 201 and 500 regular attendees, to 14 for those 
with over 500 regular attendees. 
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In terms of the make up of the trustee boards or equivalent, around half (52%) of 
respondents report that they include people aged between 18 and 30, close to nine in 
ten (89%) that they include people aged between 31 and 50, and three quarters that 
they include (74%) people aged over 50. 

While virtually all (99%) report having men in positions of management responsibility, 
only 15% report that women form a part of a trustee board or management committee 
of some kind. 

Figure 13: (Q9) And of these people with management responsibility, can you 
estimate the number or proportion that fit into the following categories? - % any  

Sample base = 255 
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4.3.2 Committees 

Close to a third (31%) of the organisations surveyed report having a women’s 
committee, but again it should be noted that it is not possible via this survey to 
establish how formal or otherwise such committees may be.  The proportion who 
report having a women’s committee does vary by Government Office Region and level 
of income:  

 Government Office Region: North = 23%, Midlands = 28%, South = 40%; 
 Income: Up to £10,000 = 31%, £10,001 to £100,000 = 30%, over £100,000 = 

53%. 

A similar proportion report having a youth committee (33%), and this varies by size of 
congregation and level of income: 

 Size of congregation: up to 200 = 20%, 201 to 500 = 34%, over 500 = 46%; 
 Income: Up to £10,000 = 29%, £10,001 to £100,000 = 32%, over £100,000 = 

56%. 

Just over one in ten (13%) report having other committees, and these are largely made 
up of education, funeral/death, funding and Da’wah (promoting the faith to the wider 
community) committees. 

4.3.3 Methods of fundraising 

Close to nine in ten (87%) of all organisations surveyed report some form of 
fundraising, with the most common methods membership donations (76%) and fees 
from people using services (44%). 

Figure 14: (Q22) Does your mosque use any of the following methods to raise funds? 

Sample base = 255 

Those organisations with higher incomes (more than £100,000) are more likely than 
those with lower incomes to mention all of the listed fundraising methods. 
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4.3.4 Policy implementation 

Over nine in ten (92%) of all organisations surveyed report having building insurance, 
87% a health and safety policy, and 84% public liability insurance.  Somewhat fewer 
report having a child protection policy (71%) and CRB checks (70%) in place. 

Figure 15: (Q24) Does your organisation have any of the following policies in place for 
staff and volunteers? 

Sample base = 255 

There are differences between those organisations that have had contact with the 
Charity Commission and those that have not, with organisations that have had contact 
more likely to have the following: 

 Child protection policy (77% compared to 58% of those who have not); 
 CRB checks (75% compared to 60%); 
 Buildings insurance (94% compared to 85%). 

Larger organisations (over 500 regular attendees) are also more likely to report having  

 CRB checks (81% compared to 62% of those with up to 200 regular attendees 
and 69% of those with between 201 and 500 regular attendees); 

 Public liability insurance (92% compared to 80% of those with up to 200 regular 
attendees and 83% of those with between 201 and 500 regular attendees).  

The likelihood of organisations not having such policies decreases as income 
increases: 

 Child protection policy (29% of those with an income up to £10,000, 17% of those 
with an income of £10,001 to £100,000 and 9% of those with an income of over 
£100,000); 

 CRB checks (31% of those with an income up to £10,000, 22% of those with an 
income of £10,001 to £100,000 and 6% of those with an income of over 
£100,000); 

 Public liability insurance (16% of those with an income up to £10,000, 9% of 
those with an income of £10,001 to £100,000 and 0% of those with an income of 
over £100,000). 
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4.4 Registered and unregistered organisations 

Overall, eight in ten (81%) of all respondents said that their organisations are 
registered with the Charity Commission.  This figure is higher than anticipated.  There 
are a range of reasons for this.  It may, for example, reflect organisations who believe 
they are registered as part of an umbrella group. Some organisations may also believe 
themselves to be registered with the Charity Commission because they are registered 
as Places of Worship, so there is likely to be some over-claiming within this. 

Of those who report that they are not registered, half (50%) had considered registering 
with the Charity Commission, three in ten (29%) had not considered registering, and 
the remaining two in ten (21%) are unsure. 

Organisations registered with the Charity Commission are significantly more likely than 
unregistered organisations: 

 To be involved in fundraising for relief of poverty and hardship (89% compared to 
77%); 

 To consider approaching Charity Commission staff (61% compared to 42%) and 
visiting the Charity Commission website (56% compared to 37%) for advice and 
support; and 

 To have had contact with the Charity Commission (79% compared to 59%). 
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4.5 Sources of advice and support 

The main sources of advice and support are the local authority (68%) and other 
mosques (58%), although close to half (49%) report that they would go to Charity 
Commission staff, and 44% that they would go to the Charity Commission website. 

Close to a third (31%) report that they would approach MINAB for advice and support. 
(MINAB - The Mosques and Imams Advisory Board - is an independent, community 
led initiative that has been set up to enable and empower its membership with tools to 
improve governance and provision of services.) 

Figure 16: (Q11) Thinking about occasions when you need advice and support from 
outside your mosque, which of the following types of agencies or other sources 
would you go to for advice and support? 

Sample base = 255 (All others mentioned by 3% or less) 

In general organisations in the South and Midlands are more likely than those in the 
North to mention sources of advice and support they would go to, and the key 
differences by geography are summarised in the table overleaf. 
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Figure 17: (Q11) Thinking about occasions when you need advice and support from 
outside your mosque, which of the following types of agencies or other sources 
would you go to for advice and support? – by Government Office Region 

 
North 

% 

Midlands 

% 

South 

% 

Local council/authority 62 63 77 

Other mosques 54 51 68 

Charity Commission staff 39 55 53 

Charity Commission website 30 48 53 

Local CVS 27 33 41 

Other faith-based support 
organisations 

29 26 44 

MINAB 21 35 37 

Citizens Advice 26 33 32 

Regional Government Office 18 28 24 

LSP 5 17 24 

None 11 13 5 

Sample base (82) (82) (91) 

4.5.1 Membership/affiliation 

Around a third (32%) of the organisations surveyed report membership/affiliation with 
at least one of the listed organisations, with around a fifth (20%) mentioning the 
Muslim Council of Britain, and one in ten mentioning MINAB (13%) and the British 
Muslim Forum (10%). 

Figure 18: (Q12) I am going to read out a list of organisations. Can you indicate if your 
organisation is affiliated to, a member of, or receiving funding from any of them. 

Sample base = 255 
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Membership/affiliation varies by size of congregation, with larger mosques (over 500 
regular attendees) more likely to mention at least one organisation (43% compared to 
27% of those with up to 200 attendees and 25% of those with between 201 and 500 
attendees), and more likely to mention the following specifically: 

 Muslim Council of Britain: 33% compared to 14% of those with up to 200 
attendees and 16% of those with between 201 and 500 attendees 

 British Muslim Forum: 17% compared to 5% of those with up to 200 attendees 
and 7% of those with between 201 and 500 attendees; 

 MINAB: 17% compared to 7% of those with up to 200 attendees and 13% of 
those with between 201 and 500 attendees. 

Overall, half (51%) of all organisations surveyed report being aware of MINAB, and 
this increases with size of congregation (from 42% of those with up to 200 regular 
attendees to 65% of those with over 500 regular attendees), and with income (from 
36% of those with an income of up to £10,000 to 75% of those with an income over 
£100,000). 

Awareness of MINAB is also higher amongst those organisations that have had 
contact with the Charity Commission (57% compared to 42% of those that have not).   

Interest in having further information about MINAB is high at 70%. 

4.6 Interaction with Charity Commission 

4.6.1 Frequency of contact 

Around two thirds (67%) of the organisations surveyed report having contact with the 
Charity Commission at all, with close to half (46%) reporting annual contact, and 15% 
more frequent contact. 

Organisations in the South are more likely than those elsewhere to report any contact 
(77% compared to 68% of those in the Midlands and 56% of those in the North). 

4.6.2 Last contact 

Of those who do report contact with the Charity Commission, over four fifths (86%) 
report their last contact as being within the last year, and of these 55% report their last 
contact as being within the last few weeks or months. 
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4.6.3 Rating of contact with Charity Commission 

Amongst those who have had contact with the Charity Commission, the rating of this 
contact is generally positive, with very few reporting any aspect of it as poor. 

Figure 19: On a scale of 1 to 5, 1 being very poor and 5 being very good, could you 
rate the following aspects of your contact with the Charity Commission. 

Sample base: all who have had contact = 170 

4.6.4 Suggestions for Charity Commission 

When asked whether they could think of any advice, guidance or services that they 
feel the Charity Commission could provide to help their organisation, close to a third 
(31%) mention something. 

The provision of funding/grants is mentioned by close to one in ten (8%) of all 
organisations, and advice on funding/grants by one in twenty (5%).  Other issues are 
mentioned at low levels: 

 Governance (8 mentions); 
 Focus on the local community (6 mentions); 
 Increased knowledge of what they do (5 mentions); 
 Organise events/workshops (5 mentions); 
 Take a more active role (4 mentions); 
 Better communication (4 mentions); 
 Legal advice (4 mentions); 
 More leaflets (4 mentions). 

Other issues are mentioned by 3 respondents or less. 

14% 

13% 

21% 

15% 

48% 

Not applicable 
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Because people matter, we listen. 

With some 20 years’ experience, BMG Research has 
established a strong reputation for delivering high quality 
research and consultancy. 

Our business is about understanding people; because they 
matter. Finding out what they really need; from the type of 
information they use to the type of services they require. In 
short, finding out about the kind of world people want to live in 
tomorrow. 

BMG serves both the social public sector and the commercial 
private sector, providing market and customer insight which is 
vital in the development of plans, the support of campaigns 
and the evaluation of performance. 

Innovation and development is very much at the heart of our 
business, and considerable attention is paid to the utilisation of 
technologies such as portals and information systems to 
ensure that market and customer intelligence is widely shared. 


